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[bookmark: _GoBack]China is a great investment choice for entrepreneurs.  This is because there is huge support by the Chinese government on entrepreneurship and innovations in business. The Chinese government subsidies and incubators are a plus for business growth (Griseri, 2010). In addition, money is widely available of venture capital and private in the Chinese market, there is maturation and professionalization of risk capital. Another factor that makes China viable for business is the fast growing large Chinese market that is as a result of china’s   large population that allows business scaling. In addition, Chinas` flexible and continuously improving regulation and policy on businesses opens new investment ventures (Griseri, 2010). For instance, the digital heath, e-commerce and the internet finance lack straight regulations and thus are viable investment opportunities that would later on maturity attract better and specific regulation that would be clear based on consistency. Lastly the Chinese business environment supports business partnerships and ecosystems. There is also wider availability of resources, investors and partners in cities like Hagzhou, Shanghai and Beijing.
A number of business legal, ethical and cultural consideration important before entry into a business market. The following are the legal issues in China Business market (Griseri, 2010);
i) Registration, certificates and licenses
Products and services must pose no risk to the environment, human and animal health and safety for them to gain accreditation and licensing in china.
ii) Specific Business Scope.
The Chinese authorities have to approve all business scopes and broad scopes are not approved. There is need to draft a business scope that is specific in terms of the business activities, good and services produced and provided.
iii) Import duties and taxes
Any business in China is liable to taxes and import levies on all incomes earned in China such as royalties, interests and profits. A 17 percent import duty is paid for all imports.
iv) Resolution of Disputes
A Chinese court is responsible for resolution of conflicts involving two businesses. This is because there is no legally existing treaty on arbitration and dispute resolution between China and other countries.
v) Compliance to labor laws.
All employers in China are required to have a written work contract with all its workers and protect the employees’ rights.
Understanding these legal requirements is important before starting a business.
The following key ethical considerations in conducting Business in China
i) Obedience of the law
Ethics in business requires them to obey the laws such as the labor laws of China, taxes and business regulations to the later.
ii) Fairness 
The Chinese authorities strongly disregard discrimination. Businesses are therefore advised to exercise fairness in actions and to employees and to practice justice and tolerance.
iii) Honesty
A business is required to be truthful in its actions, services and products and information through honest communication.
iv) Integrity
This is the strict observation of moral codes and entails a no corruption policy in business operations.
v) Loyalty
The Chinese government requires that all businesses operating in its market should be loyal to its customers and the government.
vi) Accountability
Up holding ethics requires personal accountability of the business decisions, actions and consequences.
vii) Discouraged Paternalism from west.
The Chinese government is geared towards offering things that makes them drivers in the field of ethics without western influence.
Legal and ethical issues are important in ethics in that they provide guidelines on conduct of business, consequences of breaking the law and creates conducive business environment. In addition, ethics for instance build consumers trust, attracts potential investors, increases employees morale and hence productivity (Griseri, 2010).  The legal considerations in business on the other hand provide a legal frame work for business operations and protects the public interest.
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